
Creative aging advances healthy aging, social connection, and community vitality. While integrating
creative aging into state plans is powerful, agencies can begin at multiple entry points depending on
readiness, capacity, and priorities.
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1

Start Where You Are: Three High-Impact Opportunities

Integrate Creative Aging into Agency Programs and Practices

You do not need to begin with statewide legislative-level policy change. Embedding creative
aging into your agency’s existing work is an immediate and effective first step.

Incorporating creative aging into grant guidelines and funding priorities

Including arts-based strategies in healthy aging, social isolation, or dementia initiatives

Highlighting creative aging in agency communications, reports, and public messaging

Partnering with local cultural and older-adult serving organizations to pilot programs

in priority communities

Opportunities include:

These actions build internal familiarity, demonstrate impact, and lay the groundwork for broader
systems change.

Why it matters:
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2 Advance Creative Aging in State Policy and Planning

As agencies build experience, integrating creative aging into formal state plans can expand
reach and sustainability.

Including language affirming creative aging as an approach to healthy aging in State

Plans on Aging and related frameworks

Aligning with goals in public health, livable communities, and workforce development

Collaborating across agencies (e.g., aging, health, arts, and human services)

Leveraging federal and state funding streams to support implementation

Opportunities include:

Why it matters:
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Policy alignment institutionalizes creative aging, supports cross-sector collaboration, and
unlocks funding pathways.



3 Build Awareness and Investment in Local Communities

State agencies play a critical role in elevating the value of creative aging and encouraging
local investment, even if the agency does not have resources to support their own grant
opportunities. 

Educating community foundations and donor-advised funds about the benefits of

creative aging

Sharing data and stories that demonstrate outcomes (health, social connection, equity)

Supporting local partnerships between aging services and arts organizations

Promoting creative aging as a strategy for community well-being and resilience

Opportunities include:

You do not need to start at the highest level. Whether through program design, partnerships, or
community engagement, every step toward integrating creative aging contributes to stronger,
healthier communities for older adults.

Why it matters:

Key Message

Local awareness drives grassroots adoption, diversified funding, and long-term sustainability.

Creative aging is the practice of incorporating intentional artistic and creative engagement
throughout our lives to support our health, connection, and purpose as we age. It recognizes that
creativity is lifelong—and that older adults are essential cultural contributors across all art forms,
skill levels, and communities. 

About Creative Aging

For more resources—including model language, partnerships, and technical assistance—
contact Lifetime Arts.

Learn More
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https://share-na2.hsforms.com/26_2SH3X5QuivzQQkF622Ww403rxm
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